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About this resource
The Gingerbread brand is really important as it plays a big part in how people think and feel about 
us, and the work we do with single parents. Our name, logo and the way we use them aren’t just 
there to look pretty – they’re the key ways people can recognise that information and activities are 
from Gingerbread, and so can be trusted.  

As one of our groups, we are very keen that you can use our brand (and so benefit from over 90 
years of good reputation!), but it’s vitally important that you stick to a few guidelines about the way 
it is used so we can make sure Gingerbread remains a recognisable and trusted brand. 

If you’re ever in doubt, please do ask – we’re here to help you get the best out of our brand for 
your group.

www.gingerbread.org.uk/groups 
0207 428 5424 groups@gingerbread.org.uk
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Some general points...
...to get you started

We have lots of great resources to help you promote your group – from leaflets you can 
edit yourself to posters. However, if you find you need to produce something else using the 
Gingerbread brand – whether it’s something to print out and put up, or something online – here are 
a few guidelines to get you started.

• When	producing	anything	using	the	Gingerbread	brand,	please	ensure	you	follow
these	brand	guidelines – they’ll help make sure your materials look professional and
recognisable, and help Gingerbread keep up its good reputation. Gingerbread reserves the
right to request you to change anything which does not follow the guidelines, so please
check with us first if you’re not sure about something.

• Always	make	sure	you	show	that	you’re	speaking	about	your	Gingerbread	group,
rather	than	Gingerbread,	the	charity. The following disclaimer must be used on any
promotional resources for your group, either printed or online. (note: this disclaimer is
already included on our branded promotional materials for you):
[Group Name] Gingerbread group is a local friendship group for single parents. Gingerbread,
the national charity for single parents, licences individuals to use its trade mark, name and
logos to promote their group. This licence does not authorise the individuals or the group
to act on behalf of Gingerbread, or use its charity registration number for any purpose, and
Gingerbread is not responsible for the activities of the group.

• If	you	want	to	use	photos	of	any	of	your	group	members,	or	their	children, to help
promote your group, you should ensure you’ve got their written permission first and that
they fully understand how the photos will be used.

• We	recommend	that	you	steer	away	from	Clipart and just use photos of your group, if
you have them.

www.gingerbread.org.uk/groups 
0207 428 5424 groups@gingerbread.org.uk
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Logo, images and font
Gingerbread groups are licenced to use the following Gingerbread images and logos. You are 
welcome to use the logo and images as often as you want, but we do ask you to stick to a few 
rules to help to keep the Gingerbread brand consistently recognisable. 

• Always	use	the	original	files provided at the end of these guidelines and don’t attempt to
scan a version or recreate them yourself.

• Don’t	amend	the	files	in	any	way – for example by adding or changing the words or
colours, or by making it a different shape.

• Don’t	pass	on	the	logo	for	other	organisations	to	use – you are licenced to use the
Gingerbread logo for your group only.

Gingerbread	logo

The Gingerbread logo is already included on all our groups’ 
promotional materials; however if you need to use the logo on 
anything else please follow these simple guidelines:

• Only use the logo on a light neutral or white background.
• Place the logo at the top left of any publication.
• There should be a clear space left around the logo which should be at least the size of the

‘G’ from the word Gingerbread in the logo.
• The logo should be reproduced no smaller than 40mm wide.

Groups’	‘G’	avatar

If you want to set up a social media account, like a Twitter feed or a Facebook 
group for your group, we have created a specific groups’ avatar for all our groups 
to use – for example, you should use it as your group’s Twitter account image. This 
will help make a distinction between national Gingerbread’s accounts and those of 
our groups. 

The	Gingerbread	logo	and	‘G’	avatar	can	both	be	downloaded	from	links	on	page	9	of	
these	guidelines.

Font

The standard font we’d ask you to use in any Gingerbread promotional materials is Arial, size 12.

www.gingerbread.org.uk/groups 
0207 428 5424 groups@gingerbread.org.uk
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Using our brand online
Email addresses

When setting up your group’s email address, you’ll want to use an address that lets people know 
where your group is but that also makes it clear your group isn’t a Gingerbread charity office in 
its own right. As such we ask that you don’t register an email address that uses ‘Gingerbread’ 
anywhere in the domain name (the name that comes after the ‘@’ sign in an email address) Here 
are a few guidelines to help you get set up on email:

Using London as an example group location, these addresses would be ok to use:

londongingerbread@gmail.com
londongbgroup@hotmail.com
london.gingerbread@yourdomainname.co.uk

These would not be ok as they could be misconstrued as addresses for Gingerbread, 
the charity, in London:

group@londongingerbread.com
londongroup@gingerbread.co.uk
person@london.gingerbread.org.uk

Websites and blogs

As with email addresses, we ask that you don’t register any domain names or create any websites 
or web presence using ‘Gingerbread’ anywhere in the domain name (the name that comes after 
the ‘www’ in a website address) as it can cause confusion about who owns the website – your 
group, or Gingerbread, the charity.

If you do want to set up a website or a blog for your group

• Follow	the	same	brand	guidelines and those around images and logo use.

• Please	add	this	disclaimer:

[Group Name] group is a local friendship group for single parents. Gingerbread, the national
charity for single parents, licences individuals to use its trademark to promote their group.
The group is not authorised to act on behalf of Gingerbread, or use its charity registration
number for any purpose, and Gingerbread is not responsible for the activities of the group.
To find out more about Gingerbread the charity, go to www.gingerbread.org.uk.




www.gingerbread.org.uk/groups 
0207 428 5424 groups@gingerbread.org.uk

http://www.gingerbread.org.uk/
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Using our brand online
Facebook

If you are thinking about setting up a page for your own group on Facebook, there are a few 
guidelines we’d ask you to follow: 

• Firstly,	we	recommend	that	you	create	a	closed	Facebook	group. That way you have
control over who joins your group and can post details of meetings, photos and so on in
private. The closed setting allows people who aren’t members of the group to see the name
of the group and who is in the group, but no more detail than that.

• Secondly,	avoid	beginning	the	name	of	your	Facebook	group	with	the	word
‘Gingerbread’. Instead, name your group like this: “[Group name] Gingerbread group” so
that it is easy to find and won’t get confused with the main Gingerbread page.

Using London as an example group location, these addresses would be ok to use:

London	Gingerbread	(www.facebook.com/londongingerbread)
London	Gingerbread	Group	(www.facebook.com/londongingerbreadgroup)

This would not be ok:

Gingerbread	London	(www.facebook.com/gingerbreadlondon)

•	 Finally,	please	add	this	disclaimer to your profile information:

[Group Name] group is a local friendship group for single parents. Gingerbread, the national
charity for single parents, licences individuals to use its trademark to promote their group.
The group is not authorised to act on behalf of Gingerbread, or use its charity registration
number for any purpose, and Gingerbread is not responsible for the activities of the group.
To find out more about Gingerbread the charity, go to our Facebook	page.




www.gingerbread.org.uk/groups 
0207 428 5424 groups@gingerbread.org.uk

https://www.facebook.com/gingerbread
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Using our brand online
Twitter

If you want to set up a Twitter account for your group, here are some helpful hints to get you 
started:

• To	avoid	confusion	with	Gingerbread	the	charity’s	Twitter	feeds,	your	Twitter	profile
should	not	start	with	‘Gingerbread’. Instead, name your profile like this:  “[Group name]
Gingerbread” or an abbreviation in the same format if you haven’t enough characters. Again
this is so it won’t get confused with the main Gingerbread Twitter account.

• Your	username	(@	name)	should	also	begin	with	the	group	name	followed	by
‘Gingerbread’, like this: @[group name]gingerbread or an abbreviation in the same format if
you haven’t enough characters.

Using London as an example group location, these addresses would be ok to use:

londongingerbread
londongbgroup
@ldngingerbread
@ldngbgroup

This would not be ok:

gingerbreadlondon
@gingerbreadldn

• Finally,	please	add	this	disclaimer	to your profile information:

[Group Name] group is a local friendship group for single parents.  Gingerbread, the national
charity for single parents, licences individuals to use its trademark to promote their group.
The group is not authorised to act on behalf of Gingerbread, or use its charity registration
number for any purpose, and Gingerbread is not responsible for the activities of the group.
To find out more about Gingerbread the charity, go to our Twitter	page.




www.gingerbread.org.uk/groups 
0207 428 5424 groups@gingerbread.org.uk

https://twitter.com/Gingerbread
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Any questions?
If you need any further help with using these brand guidelines, or have any questions about your 
group and the Gingerbread brand, email marketing@gingerbread.org.uk and we’ll be happy to 
help.

Links to Gingerbread images:

The following images can be downloaded by clicking on the links when reading this resource on 
your computer. If you are unable to download the images from here you can request them by 
contacting Gingerbread at the email address above. 

Gingerbread	logo

Groups’	‘G’	avatar

www.gingerbread.org.uk/groups 
0207 428 5424 groups@gingerbread.org.uk

http://www.gingerbread.org.uk/file_download.aspx?id=8104
http://www.gingerbread.org.uk/file_download.aspx?id=8105


*Calls are free from landlines and these networks: 3, T-Mobile, Vodafone, o2, Orange, 
Everything Everywhere (EE) and Virgin Mobile. Plus any BT telephone box.

‘Gingerbread, the charity for single parent families’ is registered in England and Wales as a com-
pany limited by guarantee, no. 402748, and a registered charity, no. 230750


	undefined: 
	undefined_2: 
	BRAND GUIDELINES: 
	undefined_3: 
	undefined_4: 
	undefined_5: 
	undefined_6: 
	undefined_7: 
	undefined_8: 
	undefined_9: 
	undefined_10: 
	promotional materials however if you need to use the logo on: 
	The standard font wed ask you to use in any Gingerbread promotional materials is Arial size 12: 
	undefined_11: 
	undefined_12: 
	undefined_13: 
	undefined_14: 
	undefined_15: 
	undefined_16: 
	undefined_17: 
	undefined_18: 
	undefined_19: 


